A\

Hettich

Hettich New Zealand Ltd
18 Barmac Place

East Tamaki, Auckland
P O Box 58-194, Botany
Phone 0800 438 842

Hettich New Zealand iSalone Tour 2026 | Terms & Conditions

1. Information on how to enter the Hettich NZ International iSalone Tour 2024 Specification
Sales Promotion and the prize form part of these Terms and Conditions. Participation in this
competition implies acceptance of these Terms and Conditions.

2. Entry is open to design professionals in New Zealand, 18 years and over, including but not
limited to Architects, Interior Designers, Specifiers, or Kitchen and Bathroom Designers.

3. This promotion is a Game of Skill and the person elected to receive the prize will be selected
based on criteria as described in clause 12.

4. Incomplete and indecipherable entries, as well as entries with incorrect personal information
or contact details, will be deemed invalid. The Promoter is not responsible for late, lost,
misdirected, ineligible, or illegible/inaudible entries, including lost, stolen, forged, defaced, or
damaged proof of entry or related materials.

5. Employees (and their Immediate Families) of the Promoter, their parent companies,
subsidiaries, affiliated companies, any agencies associated with this promotion, or Hettich, are
ineligible to enter. "Employees" refers to directors, management, employees, concessionaires,
consultants, officers, and contractors, or individuals who perform work under the control of
another in exchange for payment. "Immediate Family(ies)" includes spouse, ex-spouse, de-facto
spouse, child or stepchild, parent, stepparent, grandparent, step-grandparent, uncle, aunt,
niece, nephew, brother, sister, stepbrother, stepsister, or first cousin, and the definition
encompasses both natural and non-natural relations (in the opinion of the Promoter).

6. The Promoter has the sole discretion to determine whether a person is an eligible entrant.

7. Any person who has accepted in writing an offer to join the Hettich NZ International iSalone
Tour 2024 with any form of subsidy is ineligible to enter. If a person has accepted a space but
has not been offered a subsidy before the end of the promotional period they are eligible to
enter.

8. The Promotion will commence at 12:01 AM on 22 September 2025, and close at 11:59 PM
on November 16, 2026 (Promotion Period).

9. To enter, participants must submit the entry form through the designated website form
https://designwithhettich.co.nz/isalonetourwithhettichnz, following the provided prompts during
the Promotional Period. The entry form must include the requested details and a drawing,
render or otherwise legible depiction of the Eligible Project featuring the Hettich products
outlined below, along with the product material schedule or completion photo/s. File size should
not exceed 128 MB, and the accepted formats are JPG, JPEG, or PDF.
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10. The Promoter has the sole discretion to determine whether an entry has a legible depiction
of the Eligible Project.

11. Entrants are permitted to submit multiple entries, though the responses required by the
designated website form must be unique for each individual entry. Entries with duplicate
responses will be disqualified, with the accepted entry being that which was submitted first
chronologically.

12. To be eligible to enter, the entrant must fulfill the criteria relevant as described below:

12.1. To be eligible to enter the ‘Hettich Specifier’ Promotion the entrant must, a)

complete the designated website form in its entirety, b) submit a plan or specification
featuring Hettich core, designer or outdoor products, agreed by the customer within
2025, c) include at least one visual representation of the design and, d) demonstrate
your expertise in designing with Hettich product as per the designated website form.

12.2. Hettich products that meet the defined product ranges in the eligibility criteria
include, a) any Hettich drawer, door, or hinge systems as identified on
www.designwithhettich.co.nz - these are considered core products, b) any product
within the Cadro aluminium framing system or FurnSpin - these are considered designer
products, and, c¢) products suitable for outdoor use as identified on
www.designwithhettich.co.nz

12.3. Entries which are completed builds will be deemed invalid if the project has a
switched competitor product specification.

12.4. Final selection of winners will be made by the following Hettich New Zealand
employees, a) Elaine Addy, Design & Specification Manager, b) Nathan Carter, National
Sales Manager, ¢) Rob Deed, Managing Director, d) Cassia Bennett-Burkhardt,
Marketing Manager. These employees may also select another colleague to judge by
proxy, whose selection will be defined based on closest equivalent expertise. It is the
Promoter’s sole discretion to define who the final four judges will be.

12.5. Final selection criteria and weighting of components is available for download
here: https://designwithhettich.co.nz/wp-content/uploads/2025/09/Hettich-Specifier-
Designer-Selection-Guide.jpg. By entering this competition the entrant confirms the
accuracy of the information in their entry form. The Promoter reserves the right to
withdraw the prize(s) if any information is found to be inaccurate or intentionally
misleading.

13. One entry will win a trip for one adult on the Hettich International iSalone Tour 2026, valued
at up to NZD$14,000. The prize includes: = One (1) x $3, 250 Travel Voucher to contribute to
return flights = One (1) x transfer from Hanover Airport to Bad Oeynhausen = Two (2) days and
two (2) nights in Germany to see Hettich production facilities and Hettich Forum = One (1) x
transfer from Germany to Florence = Two (2) days and two (2) nights in Florence = One (1) x
transfer from Florence to Milan = Four (4) days and Three (3) nights in Milan for the 2026 Salone
Del Mobile = Minimum 4 star accommodation = Entry passes to Salone del Mobile and


http://www.designwithhettich.co.nz/
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Eurocucina = All accommodation, breakfast inclusive within the dates of 16/04/2026-
23/04/2026 = 4 dinners, including an exceptional welcome meal in Bad Oeynhausen, Germany
and an unforgettable farewell meal in Milan = All other costs including meals are the
responsibility of the winner. The winner must hold, or be able to obtain before booking flights a
valid passport (and Visa if necessary) and be able to travel in April, 2026.

0

14. Total prize pool value is NZD $14,000 for each promotion/trip.

15. The prize and/or parts of the prize are non-transferable, non-exchangeable, and cannot be
redeemed for cash. If a prize or an element of a prize is unavailable for any reason, the
Promoter reserves the right to substitute it with another prize of equal or greater value, subject
to the approval of any relevant authority. The Promoter and its representatives will not be liable
for any damage to or delay in transit of prizes.

16. The entrant must not reasonably refuse the Promoter being able to use their name,
competition entry details, visual project information or likeness in digital promotions related to
the competition or prize. The Promoter agrees to provide advanced written notice of any
planned digital promotions, and make reasonable changes to these promotions at the entrants
request.

17. The final decision based on the selection criteria (selection) will take place on November 17
2025, at 1:00pm at Hettich New Zealand, 18 Barmac Place, East Tamaki, Auckland, New
Zealand 2013. The winner will be notified by Hettich New Zealand before or on November 18,
2026, via written means (email) and phone and have their name published on the Promoters
website thereafter. If the winner does not respond by November 29, 2026, a re-selection will
take place.

18. A selection for any unclaimed prize may take place on December 01, 2026, at the same
time and place as the major draw, subject to any directions from a regulatory authority. If there
are any unclaimed prize(s), the winner will be notified by email within two business days of the
selection, and their names will be published on
https://designwithhettich.co.nz/isalonetourwithhettichnz starting from December 03, 2026.

19. The Promoter has the sole discretion to determine the winner of each prize based on the
selection criteria, and no correspondence will be entered into regarding the outcome

20. In the event of force majeure, which can include but is not limited to, war, terrorism, state of
emergency, pandemic, government lockdown, or any other kind of disaster, the Promoter
reserves the right to cancel, terminate, modify, or suspend the promotion, or suspend,
substitute, or modify a prize, subject to any written directions from a relevant regulatory
authority.

21. The Promoter is not responsible for any problems or technical malfunctions of any computer
online systems, communication networks, computer equipment, software, technical issues, or
traffic congestion on the Internet or any website. This includes any error, omission, alteration,
tampering, deletion, theft, destruction, transmission interruption, communications failure, or any
other issues that may arise. If the Promotion cannot be conducted due to circumstances
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beyond the Promoter's control, including technical or communications problems, the Promoter
reserves the right to amend, suspend, or cancel the competition, subject to approval from any
relevant authority.

22. Errors and omissions may be accepted at the Promoter's discretion. Failure by the Promoter
to enforce any of its rights at any stage does not constitute a waiver of those rights. If there is a
dispute as to the identity of an entrant, the Promoter reserves the right, in its sole discretion, to
determine the identity of the entrant.

23. The Promoter may communicate or advertise this competition using Facebook, Instagram
and LinkedIn; however, the competition is not sponsored, endorsed, or administered by, or
associated with, Facebook and Instagram. Entrants understand that they are providing their
information to the Promoter and not to Facebook, Instagram and LinkedIn. Each entrant
completely releases Facebook, Instagram and LinkedIn from all liability.

24. The use of any automated entry software or any other mechanical or electronic means that
allows an entrant to automatically enter the Promotion repeatedly is prohibited and will render
entries submitted using such means as invalid.

25. The Promoter collects personal information for the purpose of conducting the Promotion
and may disclose such information to third parties involved in prize provision. The Promoter's
privacy policy can be viewed at https://designwithhettich.co.nz/privacy-policy/. Entry is
conditional upon providing this information. The Promoter may disclose the information for those
purposes to its related bodies corporate and contractors. If entrants do not provide the
requested information, they will not be able to enter the Promotion.

26. The Promoter is bound by the Privacy Principles imposed by law. A copy of the Promoter's
privacy policy can be viewed at https://designwithhettich.co.nz/privacy-policy/. To request
access to or update personal information held by the Promoter, entrants can contact the
Promoter's office.

27. The Promoter is Hettich New Zealand, part of entity Hettich Holdings Pty Limited of 18
Barmac Place, East Tamaki, Auckland, New Zealand Phone: 0800 438 842.



